With the launch of The Big Spin Scratch-Off and CASH POP and associated
communications, awareness of these two games improved substantially.

CMARYLAND
LOTTERY.

AWARENESS OF MARYLAND LOTTERY GAMES

Q4'23 9 .
i B B T
Any Game (net) a3 % o8 24 .
Q' »wm&. mm% mm.ﬁ 57 539 A
Q4 94 @4'23
| & s 1 MW
wWE R Q324 o Q3724
eow ﬂa&‘ww@ Q454 525 i N 56% A
58 9] Q4'23 46 &
b 9 124 &
Q324
58% 9% Q4724 Uy A
; 4'23
(J° % 7 S, I
6 % Q224
% : g Q324 ] .y
1% 0%y Q424 45% % Q4'23 (n=1500)
5 79 Q4'23 3 Q1'24 (n=1500)
; 7 m_mmmw E 6224 1500
mawm WW Q424 1% L4 7z Q3'24 (n=1500)
. Y U - Q4'24 (n=1500)
1 T Q4'23 1
mwmﬁ w% 1 Q124 H
; 4 Neon R REEY |
5. b : B3O
m%m umm ' _ ol Q424 @N @ ! Q4'24 The Big Spin
w 7 1 o Q4'23 i Scratch-Off and CASH
7 [ CASH el ! POP Combined Total
i ov mwﬁ 15 5% i Awareness: 44%
. - rorll BN e
chem S5 ; o
Pic @ Q224 9 59 4
Q324 {e] 70 UNAIDED AWARENESS AIDED AWARENESS TOTAL AWARENESS
i — Q424 WElZA 0% N L
Base: All respondents n=1500 ianifi ifi
38— © Ipsos B1. Please use the text boxes below to write down which Maryland Lottery games if any, you are aware of. AV w_ﬂmﬂ.q__ww__coahmﬁ O—U w_,__mmﬂﬁm..mwzcmmﬁ
B2. Before today, had you ever heard of each of the following Maryland Lottery games? than Q4'23. than @3'24.  [EEH

*CASH POP and The Big Spin Scratch-Off were added to the survey in Q3'24



Claimed participation across most games increased this quarter.
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With increased play for many games, cross-play also rose. LOTTERY.
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